-

ROIl No. ...ccuueeeecrocrcesseceoos ososece

[INTEQA{A L '&KAM-@]

B. Com. (Part IIT) EXAMINATION, 202.0

(Optional Group B—Markéting Area)
Paper First
PRINCIPLES OF MARKETING

[ Maximum Marks : 75
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Attempt all the five questions. One question from each
Unit is compulsory. All questions carry equal marks.
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What do you understand by modern marketing conéept ?
Explain the importance of modern marketing concept.
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Give the meaning of marketing mix and discuss the factors
determining it.
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THE—2 '
(UNIT—2)
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Explain market segmentation. What criteria are used for
segmentation of a market ? |
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What is consumer behaviour ? Describe in brief the different
factors affecting consumer behaviour.

THE—3
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Define Packaging. What are the objectives and functions of
Packaging ?
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What do you understand by product life cycle ? Explain its

various stages.
PR
(UNIT—4)
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What do you understand by physical distribution ? What is
its utility in the business world ? Explain.
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Define wholesaler. Should wholesalers be removed or
abolition ?
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(UNIT—5)
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What do you understand by personal selling ? Explain its
merits and demerits.
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What is ‘Advertising’ ? Discuss its obj ectives and functions.
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